]

\W\]|// \I I_I

ETEPZAS

SLS

I'G.A.

B ®OFE




FASI

SZS

Il_l
N

VIR ETRAS

L N\l N
fl Q

OIN

L =
ol [

-

EH
O3

oAV

B R INBTF 2001 FTERYIERED, RHRER AT +/\H, ERXRREARETS
ETAHMRIREZMANE WRERIFRES.

2019 BYRERINR I “ b2 S eV M. BliEith, BB PROEN, $ 3 mhg
FRSERERITRXBUNERER, FAUNSS FiEahd” & LN ER 2 KE
ARX, BEHSET. NELM. £BILE. BRWE. BB RH.IRITAE. TR
F1TWER, AEREUEERNHIRERR RGBT FIEER, @S EMNE
ApETh; FES, AWRATRESSUSTHZRDR, BAOLRERBRE VIS,
WREWRESE,

SREFXU—F, BEPERERGITIFMARENS TLERE. B HRIIBERR
1Tk % REOER ERET I R, EF U AR CRR AR —FARENE L LR Z R,

2019 £ 7 A 4-6 B, RNEREPO, HERIES EEFH#

Founded in Shenzhen in 2001, FashionSZshow has been cultivating the fashion industry
persistently for 18 years and becoming one of the most influential professional fashion

tradeshows in China and Asia Pacific area.

With the core positioning of “Brand-Driven, Original Design, Business Networking and
Trend-Setting” , FashionSZshow2019 has evolved to embrace 2 main theme zones which are
“Premium Label” and “Industry Value Chain” to match with the growing demands of brand
building and channel developments from OEM/ODM suppliers. It provides a wide range of
services in terms of exhibition of products, catwalks, summits and forums, business match-
ing activities, trend releases, design contests, fashion parites and exhibitors’ awards in order

to provide reference and guidance for the sake of innovative development of the industry.

Globalization shapes the China apparel industry into diversified development mode. Fash-
ionSZshow seeks for breakthroughs amount challenges with the comprehensive understand-
ing of Chinese modern fashion market, and looks forward to working together with our

industry friends to explore and create a sustainable development path.

Join us in Shenzhen Convention and Exhibition Center on 4-6,July-2019!
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o EFMXBEEREMRIFTBES  One of the most influential fashion tradeshows in southern China

1800

RE#%E

Number of Exhibitors

3160000+
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Media Exposure

e 3% UFI.BPA SIAJE Endorsed by UFI and BAP

o ZWRXXI5 Expertly curated show sectors
H+FAEFMEL Highly permeable buyer networks

o ¥EEBEAXHE Effective business matchmaking services

o EFFtRAERKIZIHERECEIRS International standard exhibition facility and trade service

HfREERE Premium Exhibitors
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SELECTED PROFESSIONAL BUYERS
EFFICIENT BUSINESS MATCHMAKING

o TEXKEASMES
Nearly 100 buyer groups
o 18 FREMBAZRIKIERE , EHRERSBFIRA

Frequent EDM to buyer database accumulated for 18 years

e 5130000+ EREIFIEKFR, RN

Connect with 130000+ high-calibre visitors for business opportunities maximization

o 304 7 RECH , SHHRFERWS

304 business matchmaking meetings to effectively connect suppliers and buyers
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Visitor Geography Breakout (2018)

47.5%
¢

South China
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Visitor Business Profile (2018)
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E-commerce

22.3%

REmE / MAH

Agents / Franchisees

fRi% | Hith
Media/Others

25.7%

XF /XM

Buyers

19.2%

MR B
Shopping Malls /
Department Stores

19.1%
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Fashion Brands

fiFmEZ Professional Visitors
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FLOOR PLAN

S{EHALL

6 TEHALL 7 YEHALL 8 JEHALL

E# A EE
FABRIC & FABRIC & FABRIC &
ACCESSORIES ACCESSORIES ACCESSORIES

AEH
THE RUNWAY

9 {EHALL
mEie
FABRIC & ACCESSORIES

2KFEFTRERX TWO THEME ZONES
AL {ESERX  INDUSTRY VALUE CHAIN
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R aRRERG L T2 L rERE.

Gathering selected OEM/ODM specialists from fashion supply chain, display high quality collections with creative design, strong
market sense and fashion solutions, including women and men’ s wear, bags & shoes, fashion accessories, household products etc..
A tremendous amount of procurements happened here each season by accurate connection with numerous fashion buyers from
wholesale stores, clothing markets, fashion brands and overseas customers. It is an efficient trade platform which represents entire
fashion supply chain under one roof.
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MODERN MANUFACTURE

RITEE
DESIGN ATTITUDE
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FASHION ACCESSORIES
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Selected high-quality lifestyle brands with creative designs,
covering glasses, bags & shoes, accessories, and household

products etc., interpreting aesthetics power of fashionable
lifestyle.
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FASHION SOLUTION
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Experienced service providers from R&D, manufacturing,
marketing and operation in fashion industry chain, who provide

tailor-made service systems and comprehensive solutions for
the fashion industry.
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Selected OEM/ODM, textile and garment production enter-
prises with stable supply chain and fast reaction to modern

fashion market, showcase high quality products including down
filled garments , coats, knitwears, jeans, silk products etc..

CEZARUESHUMERENS~RAT], BRERIT. @
B TZ. BRE A ENE SRR IR ITIIEm, FEEXE
MEREIT BB HE R R REEF

Gather products balanced with creative design and commercial
sense, showcase original designer collections with distinctive style

and premium quality in designs, fabrics, crafts and silhouette,
accurately dock purchase orders with wholesaler and buyers.

BiEmERBEX PREMIUM LABEL
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Exhibitors are included well-established commercial brands and unparalleled independent designer brands. Focused on retail chan-
nels development and brand promotion, we connect exhibitors to professional buyers from distribution agents, franchisees, collec-
tive stores, proshops in clubhouses, department stores, e-commerce marketplaces, showroom, media and investors are also includ-
ed. Here is an authentic communication platform where creative ideas go down to business and design spirit to transform to actual
commercial value.

251E/351E HALL2 & HALL3

HEM I AESTHETIC POWER

AR R, BRFRT. BEXE. ABEEER, TP ERRSEBS KRG
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Gather well-established Chinese fashion commercial brands with unique designs, self-culture and
mature operation systems, this sector speaks for the backbone of Chinese fashion design.

NEXT SHOWROOM

AFTEH IR I MmN RRIT, IBERTER MBI R AR TR RE N HIR
HER. NEXT B8 F— TR EBRIFMIIRITIMERE, ARG AEH R ELF,
REE. R /KOL, IR FE S, ILIRITEXERES, BO&E LA,

NEXT SHOWROOM focuses on the incubation of emerging designers with talented design and busi-
ness potential. By connecting designers to necessary business resources including fashion buyers,
business retailers, fashion media/KOLs and investors, NEXT SHOWROOM grows artistic design to
fashion business .Who is the next fashion star?!

LINKFOR I XKEPF#EH BRI B ERE LINKFORBAGS & SHOES
2019 FEEIEEEGHTSISRARE, BaTAR SIS RELMEF BN S REE R B R AR,

A special pavilion launched in 2019 showcases high-quality shoes and creative leather goods brands
from the Asian Pacific region , which integrates the pioneering design concept and commercial value.
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POWERFUL MEDIA RESOURCES

o RAEMES, TARBE, KBBNISEIRKREHE WAL

Omni-channel media exposure ,more than 10 million exposure to fashion professionals and buyers worldwide

o SRAIRMRZIR,E 500 RE& L& TIRARBH

Powerful media resources ,more than 500 fashion and industry media partners

— IREIEE  Authoritative Media
RREBUES.HEHRFE  CCTV, XINHUA NEWS AGENCY etc.

— £ LIEK  Digital Media
BEMBS . S ELKR BB ZFZIEIME  TENCENT, TOUTIAO, YOUKU, 1QIYI, SOHU, etc.

— BIHZE  Fashion Magazine
(BAZAAR B &55) (ELLE t RESH 2 56)E  BAZAARELLE etc.

— RIEI/RTI  Newspaper
(PELGERY) CRINFXIR) (SSHENZHEN DAILY)&E
CHINA TEXTILE NEWS, SHENZHEN SPECIAL ZONE DAILY, SHENZHEN DAILY ,etc.

— HBMMEBA TV &Radio
EABMGEYN B GRYIFRESTER FM89.8 & TVS, SHENZHEN TV, SHENZHEN RADIO FM89.8,etc.

o EFENIT T DS IEE, AR REA GRS

Cooperate with fashion industry associations to organize group visit

°* BESFRGZAEER: MEARS IURME, WX LB instagram HEHFF

Official social media interaction: wechat official account, sina weibo, linkedin, facebook, instagram, twitter etc.

B1EIR1E Media Partners
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SOCIAL PLATFORMS FOR INDUSTRY COMMUNICATION
AND BUSINESS OPPORTUNITIES
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Exhibitions

HSETERTUVEIREN~mE
B AT LU DNREX S, &
F 3 XRDRTREBBLER
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Three-day on-site demonstration in
expertly curated show sectors, to
maximize brand promotion and
explore business opportunities with
top buyers in the industry.

Tk =

INDUSTRIAL SEMINAR

BE RS

TREND FORECAST
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FSZS FASHION AWARD
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Fashion Show
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With the collaborative work between
fashion designers and professional
production teams, the unrivalled
artistic fashion catwalks presented in
Hall 5 are always the spot light of
FashionSZshow in every season. It
helps designers to communicate their
unique concepts to buyers and
media.
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FSZS DESIGN CONTEST

BUSINESS MATCHMAKING
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FASHION GALA DINNER
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Summit & Forum
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Every year, prominent speakers are
invited to deliver speeches in relation
to hottest topics in the industry at
summits. Professional buyers and
supplies are also proactively to
exchange views and opinions at
forums to offer valuable inspirations.
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FASIFIIONSZSIRIOW [RIAS GROWIN TOGETIRIER WINTH TIRIE ClalINA APPAREL
INDUSTRY FOR 18 YEARS

Shenzhen was the first city in China to be entitled “City of
Design” by UNESCO . In the 8% China International Fashion
Brand Fair-Shenzhen, 20 famous Shenzhen women's wear
enterprises, including Marisfrolg, ELLASSAY, Embryform,
Yinger, TANGY, and MYTENO, were shortlisted in the first

The first edition of the China Interna- batch of regional brand list, with great brand images appear-

tional Fashion Brand Fair-Shenzhen ing worldwide, which opened a new era of women’ s garment
was officially held in Shenzhen development.

Hi-tech Fair Exhibition Center, with
the theme of “North-South Dialogue — o . .
o a0 o RIS EHRCARET SRt 28 1S, RATEE
PNRUILFRERBIE T 55/ \BRNIRRZ & L, IBLIER. TAR.
TFIFE )L RFBRWF 20 R B ZEEWNEE
MRS, " RYIERERE " WBEERSE

BRSH  1BFF P E LR RAVHTETI .

BEFE R EbramhEiRERm
B2 (REWR RINRRS), EH
ERBRIIEREREFD (TRE
HlBit) EXHR, AR " EETE

At E” $742 T TSEZERMER
BUILT WOMEN!S BRAND

SPECIALIZED AREA
Fr el #e T
CREATED A NEW ERA

= AL BX B FRAR 3 =
STRONG INDUSTRY LINKAGES

The 13t China International Fashion
Brand Fair-Shenzhen was presented with
a new theme of “Moving Rhyme” . Fash-
ion rhythm and the dynamics of the city
together adorned life. The slogan of
“"What' s Yours?"” was created to encour-
age personalized attitudes to fashion,
show difference voices of fashionable
lifestyle and the industry development.

2013 SFYIRR S UL “B5h” £
FEREW, FHENEESHHRIRT
FER T £5FE AR EFIRE IR
BIZSEE What' s Yours ?” I A 1R
MEWR SE, RIAWBHEESR
MTLERHAREE,

TRt RBAR

TRANSFORMATION
TO PERSONALIZATION

IR 81238 3R 18

ORIGINAL DESIGN & INNOVATION

BREAKTHROUGH

Aligning with the successful launch of the Shenzhen Fashion Week and the
rapid growth of fashion industry in Shenzhen, FashionSZshow2015 turned
to a trendy and business-oriented fashion feast. During the period, intro-
duction of new brands, integration of up-and-down stream and cross-bor-
der resources for design innovations as well as business opportunity maxi-
mization became core driving forces of the show.

BEREEEED, EHTFHHIA 5 ERERRIERITER
“TMNTRRBSIE R , BY & B — R R AT, FR T E Jy tt et
Z—o HEREERITERS i = AL AR, 2015 RYIARRZR SRS HIER
TR R ETE, KRN R E R & H RS &E0E
Bt R, ITE— RSB H EN HEE,

Aiis (BHRA] HR(RRZ =]
CROSSOVER/AND\WIN-WIN

mhd F R FEEE S BALE it 8% 5IM|
BRAND-DRIVEN, ORIGINAL DESIGN,
BUSINESS NETWORKING, TREND-SETTING

2018 FIEXFEMRLH “BHRRIE
(FashionSZshow)”, E£KEBAZTR
BIEET, BRIMREERERAEN
AR A REARRBEERFETHN

BFEMR, HRLR
INTERNATIONAL COOPERATION
& SYNERGY

FHREFE (R EFmERERIFRZST 2005 FIE
XERERNEREPL, RERSEIKRE LS (UFDE
EGAIE, AT X E R R BN ER ST E.

The 5% China International Fashion Brand Fair-Shenzhen
officially moved to Shenzhen Convention and Exhibition
Center in 2005. In the same year, it was endorsed by UFI and
became one of the most important fashion tradeshows in the
AsiaPacific region.

LRIt AR MR, TiReIRIRITER
XM AEX, ITEMEIRIRIT. MEEE.
IMIHEEH R RA S Tl = AL, (2
BV HERX RN & R

Based on the concept of “Design Makes Differ-
ences” , a creative design zone and fashion
lifestyle zone had been set up specifically, to
create diversified fashion interaction under one
roof, and accelerate cross-border cooperation
in the fashion industry.

2014 YRR =, BEAELIRZEM
AR TFRER, ANPISEAR M,
HIRERRZE"EX, RERBLEAN
hFERBIAREEIL IR, P BRI 185
BHESNERERE=RRT.

2014 China International Fashion Brand
Fair-Shenzhen repositioned itself from
traditional trade show to creative design
platform. In order to support the original
fashion design, the "Future Star" zone
was setup, gathering best emerging fash-
ion designs from all over the country to
showcase their creative fashion collec-
tion.

PR R LM SE. ReURE
s EAEM, BES|MAROEN, B
TTER I HIRRER R AR T A,

With the abbreviation officially changed
to “FashionSZshow"” in 2018, we aim to
keep supporting the sustainable growth
of fashion industry under such globaliza-
tion environment. Our core positioning is
“Brand-Driven, Original Design, Business
Networking, Trend-setting” , which
means we serve the industry as a profes-
sional trade platform by integrating
resources in the whole fashion supplier
chain.



